
Desktop UI
Annotations in orange. Black boxes used to obscure sensitive information.

1. Navigation menu: These labels were rewritten for clarity and to 
account for a diverse user set. While it looks simple, the implications 
included an overhaul of far-reaching naming systems. This was done 
in collaboration with product managers, designers, engineers, and 
customer service teammates.

2. Tooltip: Desktop allows for the strategic use of tooltips. This one was 
written to introduce users to a new name for an old concept.

3. Dynamic strings: There are a number of account permutations that 
change the way a user experiences the product. This string represents 
a notice that explains what the user can expect from their billing cycle.
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Support content
Annotations in orange. See the full article online here

1. Step-by-step instructions on teach users how to navigate the product 
UI.

2. Article is subject to personalization, allowing different content to be 
shown per customer segment (e.g. account type, size, or payment 
status)

3. Here’s one thing I’d like to change. The topic tree needs to be revised 
so that

a. The reader has a clear idea what to read next
b. Each article listed under the heading has a similar granularity 

to the others
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https://support.google.com/adwords/answer/7268503#


Desktop UI
Annotations in orange.

1. Tooltip: I frequently partner with non-product colleagues including 
those from legal and financial operations teams. This means I’m 
accustomed to translating “legalese,” as well as initiating copy that 
then must go through rounds of approval for compliance.

2. No tooltip: Here’s one case in which I proposed adding more context to 
let the user know why they might want to use this optional field. The 
proposal was inspired by my partnership with customer service teams, 
who have insight into the daily pain points of users.
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Blog
I contribute to a “20% time” project, as a writer for the Google Doodle blog. See this 
post online at https://www.google.com/doodles/songkran-2017.

As a writer who works on a very serious portion of a very serious product, this 
allows me to stay in touch with the more whimsical part of the Google brand.

https://www.google.com/doodles/songkran-2017

